Personalised Health Video
Communication

Influencing patient behaviour
and achieving equality and
equity of access
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Personalised Video Communication

« Combining the digital capabillities of the
Midlands and Lancashire CSU

* With the tried, tested and evaluated effect
of data driven personalised video
communication adapted for the NHS from
consumer Marketing by Citizen
Communications

* To iInfroduce a highly effective approach to
iInfluencing patient behaviour, delivered:
« At scale
AT pace
» Cost efficiently
* Across ALL sections of the population
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Addressing areas of clinical priority

Long term conditions are making the NHS unsustainable

"literally pushing health services to breaking point”

and are having a huge impact on UK citizens.

50% £7 inevery £10 10% reduction
of all spent on long term conditions N life expectancy
GP appointments for most deprived
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Obesity Diabetes Cardio Vascular Mental Health
Disease
28% of population c. 20m diagnosed . 25% of population
c. £10 billion or at risk. c. 6 m diagnosed £105 bn
by 2050 £14 bn, 10% budget pa £7 bn cost pa economic cost
and rising
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Positive impact on core
NHS priOriﬁeS Long Term*.
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' Infroducing Data Driven Personalised Health videos

medical information

a powerful tool to help people
 make positive lifestyle changes BLOOD PRESSURE
 manage health conditions

* Qaccess health and care services.

used to give people
e Individualised health information,
e reqassurance and motivation

« the abllity to act in information easily personalised by gender

ethnicity, age eic.

To become active participants in their own health and well being

relevant online services practical information location information
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London Medical Center GP

Springfield Medical Centre
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NHS

Increasing patient engagement
National Diabetes Prevention Programme
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Key measures impact measures
L
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England KNOW DIABETES. FIGHT DIABETES.

Uptake to IV02: N

95%
- 90% 91%
79% 85%
Analysis W o :
= 75
o I o o Groups
7
National diabetes Prevention Prog . ke v et s
watching 100% of the video 5 5
« Difference between non-watchers 3 ¢
vs watched video (combined) 3
2
» Non-watchers lower than those
Non-Pilot  Non-Watchers Watched <70%  Watched  Watched 100% Watched 100%  Pilot-ALL  Pilot - Watched
>=70%&  butdidnottap andtappedto Video
<100% to confirm or nfirm or

8

3 § 388§ 38§83 ¢8§

that didn't receive the video at all

°L° ° ° « Note that the overall comparison 9
Inifial patient recruitment o Bt 25 1S o :
those people that won't watchthee ~— reamange  reamarge
i Non-Pilot Pilot

video
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> 33% patient propensity to act o et

>10% uplift in patients engaging with the prevention programmer

Patients 4 X more likely to continue with prog than control group

Source NHS
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Achieving broad equality of acc

White Iis‘

1

Ethnicity
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Social deprivation

Black British 1.2 Gender
1
0.8
0.6
Women
0.4
Source: NHS England 22/9/21
0.2
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Maintaining the “human touch” in an increasingly digital
world

Feels reassuring, encouraging, supportive and/or motivating | —— 425

Feel more familiar and/or comfortable with key
iInformation/benefits I 75

Positive experience 'for me' N 64
Timely - fits with my feeling at this point of the journey [ 58
Positive to hear from other people 'like me' N 44
Would like it to include more new information | | 14

Not for me/other video N 77

Would like it to include more personal information [ 32

0 50 100 150 200 250 300 350 400 450
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-A very broad range of

applications

Already in use On-going discussions

- Diabetes Selt Management NHS / - Cancer screening
ROCHE - Targeted health checks

. Covid-19 - Long Term Conditions . Mental Health = Children and
Management Young People

- National Diabetes Prevention
Programme

. CVD Prevention Programme

c. 500,000 patients impacted by the end of this year
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Personalised Video content — examples from the NHS

You & Type 2 — Diabetes selt management
https://youtu.be/SXBna3luvmU

COVID-19 Long term conditions management
hitps://youtu.be/dNafMH-3hVY

NHS England — Diabetes Prevention Programme
.- Asian British Female: https://youtu.be/yGy3-d4WQTE
White British Male: https://youtu.be/eylLLISCRC/E
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https://youtu.be/SXBna3luvmU
https://youtu.be/dNafMH-3hVY
https://youtu.be/yGy3-d4WqTE
https://youtu.be/eyLLl9CRC7E

For more information please contact:

Priyantha Jayawardene
T.+44 7713 081074

E: p.Jjayawardane@nhs.net

Allen McKay
T. +44 7889 063462

E: adllen.mckay@citizen.uk.com

W: www.citizen.uk.com

NHS

Thank you
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